
Progressive Greetings is more 
than just a trade magazine, it is the 
central focus for the huge global 
greeting card industry. Founded 
over 30 years ago, by Jakki Brown 
and Warren Lomax (who continue 
to head it up), Progressive 
Greetings magazine has been 
published each and every month 
and is indeed the only monthly 
greeting card B2B magazine 
in the world.

Packed full of news, 
retailer and publisher 
interaction, trends, 
new products and 
thoughtful insightful 
articles written by 
a team with 80 
years of combined 
card industry 
experience, PG as 
it is affectionately 
known, is ardently 
and widely read 
by thousands 
of greeting card 
retailers and overseas distributors of greeting 
cards. Therefore, you can rely on PG to convey 
your marketing message.

Also, within the Progressive Greetings’ 
‘family’ is PGBuzz.net, our thrice weekly 
e-newsletter, which reaches an e-subscriber 
database of over 10,000, giving advertisers 

even more visibility to each 
and every advertisement and 
editorial inclusion. New for 2023 
is Featuring… a series of themed 
eblasts each covering a different 
greeting card genre, trade show 
launches or area of interest.

Our commitment to the greeting 
card industry does not stop there. 
We also organise two amazing 
greeting card ‘Oscar-like’ events - 

The Henries, which 
recognises excellence in 
greeting card publishing 
and The Retas, which 
shines the spotlight on 
the best retailers of 
greeting cards.

And then of course 
there is Progressive 
Greetings Live, the 
only dedicated greeting 
card trade exhibition 
in the world. PG Live 
2023, the 14th edition 
of this unique event, 

takes place 6-7 June, at the Business Design 
Centre in London, bringing together the whole 
global greeting card community.
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OF THE GREETING 
CARD INDUSTRY
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To talk to us about advertising, 
sponsorship and exhibiting at 

PG Live contact:

Ad Director: Warren Lomax –  
warren@max-publishing.co.uk 
07977 572086

Ad Manager: Tracey Arnaud –  
traceya@max-publishing.co.uk 
09757 212062

For editorial opportunities contact:

Editor: Jakki Brown –  
jakkib@max-publishing.co.uk

Features Editor: Tracey Bearton – 
traceyb@max-publishing.co.uk

Max Publishing, United House,  
North Road, London N7 9DP

T:020 7700 6740   www.max-publishing.co.uk



JANUARY 2023
Publication Date: 9 January 2023
Top Drawer Preview;
Focus on…Christmas Cards
Copy deadline for features:  
6 December 2022
Copy deadline for News:  
16 December 2022 
Advert deadline: 19 December 2022

FEBRUARY 2023
Publication Date: 27January 2023
Special Publication: Progressive 
Calendars; 
Spring Fair Preview 
Copy deadline for features:  
27 December 2022
Copy deadline for News:  
17 January 2023 
Advert deadline: 18 January 2023

MARCH 2023
Publication Date: 10 March 2023
Focus on...Giftwrappings
Copy deadline for features:  
2 February
Copy deadline for News:  
23 February 2023
Advert deadline: 27 February 2023

APRIL 2023
Publication Date: 7 April 2023
Focus on...Male Cards (non-humorous);
London Stationery Show preview
Copy deadline for features:  
3 March 2023
Copy deadline for News:  
24 March 2023
Advert deadline: 27 March 2023

MAY 2023
Publication Date: 3 May 2023
Special Publication: Focus on...
Humorous Cards; 
Focus on…Diversity and Inclusion
Copy deadline for features:  
30 March 2023
Copy deadline for News:  
20 April 2023
Advert deadline 21 April 2023 

JUNE 2023
Publication Date: 25 May 2023 
Major Focus: PG Live 2023 Preview;
Focus on...Cute Cards
Copy deadline for features:  
27 April 2023
Copy deadline for News: 15 May 2023
Advert deadline: 16 May 2023

JULY 2023
Publication Date: 6 July 2023 
Special Focus: Home & Gift 
(Harrogate) preview; 
Focus on…Spring Seasons  
Copy deadline for features:  
2 June 2023
Copy deadline for News:  
23 June 2023
Advert deadline: 27 June 2023

AUGUST 2023
Publication Date: 4 August 2023
Special Section: The Retas 2023 
Winners
Copy deadline for News: 21 July 2023
Advert deadline: 26 July 2023

SEPTEMBER 2023
Publication Date: 24 August 2023
Revealing The Henries 2023 Finalists;
Focus on…Licensed Cards;
Special Focus: Autumn Fair & Top 
Drawer Previews 
Copy deadline for features:  
1 August 2023
Copy deadline for News:  
14 August 2023
Advert deadline: 15 August 2023

OCTOBER 2023
Publication Date: 4 October 2023
Focus on...Sustainability;
Focus on...Words & Sentiments
Copy deadline for features:  
1 September 2023
Copy deadline for News:  
22 September 2023
Advert deadline:  
25 September 2023

 

NOVEMBER 2023
Publication Date: 3 November 2023 
The Henries 2023 award winners; 
Focus on…Animal and Pet Cards
Copy deadline for features:  
2 October 2023
Copy deadline for News:  
23 October 2023
Advert deadline: 24 October 2023

DECEMBER 2023
Publication Date: 1 December 2023
Focus on...Kids Cards; 
Focus on…3D and Pop-up Cards
Copy deadline for features:  
2 November 2023
Copy deadline for News:  
20 November 2023
Advert deadline: 21 November 2023

JANUARY 2024
Publication Date: 9 January 2024
Top Drawer Preview;
Focus on…Christmas Cards
Copy deadline for features:  
1 December 2023
Copy deadline for News:  
18 December 2023 
Advert deadline: 19 December 2023

FEBRUARY 2024
Publication Date: 27January 2024
Special Publication: Progressive 
Calendars; 
Spring Fair Preview 
Copy deadline for features:  
3 January 2024
Copy deadline for News:  
15 January 2024 
Advert deadline: 16 January 2024

There is no denying that this should be the ‘golden quarter’ for greeting card retailers, but 

with this festive season all set to be one unlike all others, PG asked some leading greeting 

card retail stockists for their hunch for how their Christmas trade was going to pan out.

Chris Bryant 
co-owner of Expressions in 
Swindon, The Cats Whiskers in 
Bishops Cleeve and Polkadot  
in Keynsham 

Christmas hunch: “Early Christmas trading is 

good. Boxed assortments, charity packs and 

special caption singles are selling very well.” 

Your approach: “As last year, we put our 

Christmas card displays out from September 1 

as this seemed popular with customers. New 

for this year we decided to display Christmas 

gifts much earlier than we have previously.” 

Buying trends: “Sales have been very 

promising with gonks of all shapes and sizes 

selling particularly well while an early uptake 

of winter scarves, gloves, socks has been 

noticeable. Card sales too are ahead of  

last year.” 
Affecting factors: “The upcoming postal 

strikes are a major concern, especially those 

slated for December, that could dissuade late 

purchasers - mainly men - from sending cards.  

In Expressions Swindon, for many years 

we have helped the local Scouts by selling 

Scout stamps, which are priced at just 35p. 

Sean Austin 
owner of Austin & Co, Malvern 

Christmas hunch: “Christmas started much earlier in store 

than usual; a lesson learned from 2021. And customers 

have been buying from the get go.  

We're doing OK and we're up month on month this 

year compared to last, but the figures may be skewed 

slightly as there's evidence of Christmas buying being 

earlier than last year; so, will await the impact of people 

spreading out the cost until I get to the end of December.  

It’s all about being positive. I am a firm believer that 

positivity breeds positivity. I'm fully aware of what's going on 

in the economy and I haven't buried my head in the sand, but I'm ensuring that all social 

media connections with my customers are positive - it's about the shop and product. 

Customers are fully aware of this current 'crisis' and they don't need me to add to the 

gloom and doom they see daily in the media. Tell them about the good times and 

successes and they'll want to be part of the journey. Tell them you've had a bad day or 

you're struggling and they'll be waiting for the sale.”  

Your approach: “I had all my Christmas stock delivered much earlier this year. 

Greeting cards are and will always be my number one focus, and customers 

recognise this. The selection in terms of range and price the best it has ever been 

because when it comes to the decision of whether or not to buy someone a gift this 

year, a well-designed and crafted card is an affordable alternative.” 

Affecting factors: “I started a debate among shopkeepers that Dave Ward (the 

Communication Workers Union leader), through the 

number of Royal Mail strikes, has unwittingly become 

the saviour of bricks 'n' mortar shops on the  

High Street.  
I'm certainly playing on the fact to customers that 

if you want certainty of getting a product in your hands, 

it's best to avoid buying online. However, on the flipside 

there is the issue with cards being sent by post. Being 

prepared and sending earlier than usual is the message, 

and as regards the cost, I've only ever quoted the cost 

of a 2nd class stamp and the fact that for only 68p, you 

are still able to send a card and deliver a smile from one 

end of the country to the other.” 
 

Above: Sean Austin takes pride in everything he does.  

Right: Ever engaging with the local community.

Turkey
Talking

Right: There is a lot riding on the 

coming season not being a ‘turkey’ 

for UK greeting card retailers.

Above: Chris Bryant and his wife and business partner Tracey.
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Industry Issue: Sustainability
Inset: Saving vital trees and natural views like this is the reason to be sustainable.

On a roll to eco-friendly wrap On a mission to eliminate all single-use plastics, Caroline Gardner has taken another 
step towards its December 2023 deadline with the launch of plastic-free roll wrap. 

In its latest development towards improving sustainability across the greeting card, 
wrap and gift business - from retail shop, through to every stage of the production 
process - the company’s new product is made entirely of paper, including the sticker. 

Senior account manager Luca Bridges explained: “The eco-friendly rolls are 
created without the need for an inner core, leaving space for an additional two extra 
metres of wrap and, where plastic wrapping has previously been used to prevent 
damage to the edges of the roll, an extra 10cm of paper has been added to allow for 
trimming instead, so no paper will be lost due to wear and tear.” Since 2020 all finishes on Caroline Gardner greeting cards have been dispersible 
and biodegradable, so both cards and envelopes fully and naturally biodegrade after 
use, or are completely recyclable.   The publisher also has a full patent for the plastic-free packaging solution InFold, 

which fits over the 
corner of a card and 
envelope to keep them 
together, and every 
order dispatched from 
its warehouse uses 
biodegradable paper 
packaging and is taped 
with a paper alternative.  
Left: No plastic wrap required on Caroline Gardner’s new rolls, and its InFold clasp has a full patent.

Push on plastics Reducing plastic usage is a big push at Zebra MTD, home of Carousel 
Calendars, Otter House and Calendar Club, where 65% of its product range is already in plastic-free packaging, and this 

improves every year. 
Covering greeting cards, wrap, gift and calendars, the group is signed up to the Science Based Targets Initiative (SBTi), having measured its carbon footprint back in 2019 to give an important baseline against which to set the targets for reducing greenhouse gas emissions. Managing director Steve Plackett heads up the group’s sustainability team, known as Zest, which is tasked with 

reducing plastic and 
carbon and also covers its wildlife project and 
mapping waste streams. 

“To reduce our carbon footprint we took a long hard look at offsetting, and decided against it - it felt like an easy way out,” Steve said. “Our facilities manager Andy researched the SBTi scheme and we felt it was what we were looking for as it’s a way of planning how to cut carbon by 46% by 2030, and is aligned with what we need to do as citizens, companies and countries to get to net zero.” The group has also changed power sources to renewable energy and biogas, its small car fleet is now electric or hybrid with EV charging points in the car park, and it uses simple tricks such as LED lighting, cutting thermostat levels, switching off lights and closing doors. The company is encouraging the use of sustainable materials in its supply chain as well as aiming to persuade at least half its key product suppliers to sign up to SBTi by 2025.

Above: Steve Plackett leads Carousel’s push on sustainability.

Battening down the hatches may be an understandable reaction to the current cost-of-
living crisis, but saving the world is even more 
important. With industry campaigners like Carousel Calendars’ md Steve Plackett concerned 
that “none of the politicians are focusing on the 
environment and it’s all about cost-of-living”, PG 
shines the spotlight on what just some greeting 
card and stationery publishers have been doing to 
continue the sustainability push.
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Editorial 
Features 2023
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Please send submissions for articles, 
features and focuses three weeks 
before the news deadline date of 
each issue.
OUR EDITORIAL POLICY 
Progressive Greetings is an editorially-
led physical magazine with articles 
relating to topical industry happenings 
and issues. We have no hard and 
fast rules when it comes to feature 
content, and therefore encourage 

reader input - be it publisher, retailer, 
artist or agent. Each edition includes 
an extensive News section, Innovations 
(showcasing new products), Art 
Source (showcasing artists’ work) - all 
of which are free (we do not charge for 
images). Innovations is compiled on a 
first come, first served basis. 
In addition to the magazine, we also 
have our digital strand. PG Buzz.net 
is our twice weekly enewsletter which 

spreads news stories, comments and 
opinions all over the world. 
New for 2023 is our Featuring… 
months which will highlight specific 
genres of greeting cards as well as key 
trade show previews and issues, such 
as sustainability that all make up the 
greetings world. There is a small fee to 
be included in the Featuring… blasts 
and there is a separate information 
about this new element. 
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